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“What Sustainability Means to Consumers: Food & Beverage” September 2022

”What does it mean for a food or beverage brand to be sustainable?” 



“It’s tempting to adhere to the lowest environmental standards 
for as long as possible. However, it’s smarter to comply with the 
most stringent rules, and to do so before they are enforced. This 
yields substantial first-mover advantages in terms of fostering 
innovation.”









What on-package information do you consider most important when you are shopping for milk? 

Package InSight, April 2021



T2B = 64%

T2B = 70%

When purchasing milk, how important is the recyclability of the container to your decision?

Somehwat Important, 
26.1%

Somehwat Important, 
23.7%

Very Important, 37.7%

Very Important, 46.6%
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15Package InSight, California, April 2021

Rank these packages from most to least recyclable: 

MOST LEAST
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”In my experience, the Gallon Milk Jug is difficult to recycle” 

Package InSight, California, April 2021
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”Why do you feel the Gallon Milk Jug is difficult to recycle” 

Package InSight, California, April 2021



• HDPE (#2) plastic is 
sought after and 
valuable to recycling 
companies

• The plastic milk jug is 
recognizable and easy 
to sort

• Only 29% though are 
actually recycled
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Vimeo Summary





Results

2022 Budget = $206,000

Digital Advertising (Influencer “ads”):

• 19.8 million impressions
• 628,000 site visits
• Cost per click: $0.17

Social (Meta, Tik Tok):

• 7.1 million impressions
• 131,000 clicks
• Cost per click: $0.58












